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Summary
	This paper examines ways of communication which are used by municipality Slavkov u Brna. It´s divided into two main parts. The first part deals with communication orientated to citizens and the second part is focused on entrepreneurs. The aim of the paper is to evaluate the current situation in the communication area and to draft cost-effective and creative possibilities hot to improve the municipal communication. 
There is variation of communication ways useful for municipality but not all of them address challenges of the 21st century. Therefore, in the citizen sphere we concentrate mainly on internet, which is modern and progressive way of communication appreciated by local citizens. Official municipal websites are subject to scrutiny and their pluses and minuses are found and described. We also draft how to remove deficits and give the websites better look. Secondly, we consider social websites, in particular Facebook. Since municipality Slavkov u Brna hasn´t got an account on Facebook, we project how it could be administered. We haven´t omit also questionnaires which were filled in by citizens. Consequently, their results are analysed. The final section of this part is devoted to the specific suggestions of improvement.    
[bookmark: _GoBack]Second part of our work is about the communication between municipality and
business sector in Slavkov u Brna. Our main thesis is that communication is
very important and vital for future decisions of municipality and relationship
with business sector. On the basis of letters from businessmen, we analyse contemporary communication stance of municipality. Hereafter, we suggest new possible ways of communication in this area, which are divided into both formal and informal means of communication.         
